TV NEWS WINS. THERE’S NO DEBATE!

QUALITY & INTEGRITY
IN THE EYES OF VOTERS

67%

Multiscreen TV Fuels Trust & Authenticity
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*Visit candidate’s social media, check voter registration status / polling station, use
a voice assistant ( e.g., Siri, Alexa) to learn more about the candidate or issue), scan

a QR code / text the phone number to learn more about the candidate or issue


https://thevab.com/insight/how-linear-and-streaming-tv-informs-and-engages-political-audiences?utm_source=lead-story-infographic&utm_medium=vab-insights&utm_campaign=
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